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Introduction  

In case you don’t know it already:  Facebook users LOVE video! 


Facebook has more than 2 billion active users, and they watch close to 3 
billion hours of video every day, including over 16 minutes of video ads 
every month.  


According to statistics, marketers who use video:


• receive 41% more web traffic from search than non-users 

• see 27% higher click-through rates 

• and grow revenue 49% faster than non-video users 


So it’s obvious that using video is really important for any business! 


The reason why video is such a popular medium is that a lot of people prefer 
video to text. Many people are visual learners, they make use of information 
and learn best through what they see. They also remember it better than if 
they just read it. 


Additionally, video can combine images with sounds, another impactful 
media. This makes videos a very powerful and effective marketing tool to 
reach more people with your message and promotions. 
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8 tips how to create successful videos and video ads for 
Facebook:  

1. Keep them SHORT  

Attention spans are extremely short these days. Therefore, use short videos 
on Facebook. 2-3 minute videos work very well. 


When you upload a video to Facebook it says that: “Your videos get shown 
organically to more people when they're at least 3 minutes long.”


For video ads is 10-90 seconds enough. Facebook recommend video ads to 
be 15 seconds or shorter. 


However, Facebook is changing it’s parameters all the time and it’s 
impossible to say the exact video length that works best. It also depends on 
what your video is about and your audience.


Just remember to keep your videos as short as possible - but at the same 
time you must be able to get your message out.


2. Focus on sound-off views 
Some videos you see on Facebook are meaningless without sound. Don’t 
make that mistake with your videos! 


Whether on desktop or on mobile, people are often watching videos with the 
sound off. If they get intrigued to listen to a video, they can easily turn the 
sound on. 


So if you want to create videos and video ads that have an impact, design 
your videos for sound off. It’s easy to add text or captions to your videos. 
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3. Think mobile first  
Over 95% of Facebook users access the platform on mobile devices, and 
65% of all Facebook video views come from mobile users. 


Therefore, mobile video should be the number one priority for Facebook 
video advertisers. Whenever you create a video ad on Facebook, think about 
how a mobile user will experience it. 


4. Check your Facebook video ad specs 
One of the most important components of a successful Facebook video ad 
is how it looks. 


If you don’t have the right Facebook video format, you’re not going to have 
the visual impact you’re looking for with your ad.


Facebook has pretty specific recommendations for formatting your video 
ads. 


There are three Facebook video ad specs: vertical, square and landscape. If 
you want your ads to have a bigger impact, you should choose either vertical 
or square videos. 


This is mainly because a majority of Facebook users access the platform on 
their smartphones, as opposed to desktops and laptops. And square and 
vertical formats are more suitable for mobile screens, 


According to several studies, switching from landscape to square video 
improve views and shares. 


For Facebook video ads, 9:16 and 1:1 are both greater than 16:9. 


5.  Catch your audience’s attention in the first 3 seconds 
To start with, say something about the video in the description box. Viewers 
are more likely to stop and watch your video if you give them a tiny bit of 
information on what to expect. 
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Don’t say a lot or explain anything, it should just be something that will 
intrigue them. 


Then when your video starts playing, it must show or say something 
interesting in the first 3 seconds to keep them watching. 


Here are 10 tips you can use to catch your audience’s attention, stop them 
from scrolling and watch your video:


	 	 	 	 	     1. Humor 

Humor is always a winning concept to grab attention on social 
media. People are bored and hang out on social media sites to 
be entertained.  

So if you can make your videos fun and entertaining they will for sure stop 
the scroll and viewers will happily engage with them (comment, share, click 
your link etc). Get creative, share a funny joke!  


2. Tell a story 

Whether the goal of your video is to sell a product or introduce an 
idea, story telling is a very powerful strategy. It’s also perfect to use story 
telling for branding purposes.  

3. Be different  

If you can make your video different from your competitors, it will 
definitely stand out in the newsfeed and get noticed. 


4. Be a bit controversial 

A controversial statement will stop the scroll, but if it’s too controversial, it 
will also push viewers away. So you have to be strategic here, perhaps you 
want to push away viewers that probably don’t fit in as your target audience 
anyway?
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5.  Ask a question  

Ask questions your target audience can relate to and provoke their 
thoughts. It will stop the scroll and encourage your audience to interact with 
your post and also lead to conversation.  

6.  Curiosity 

Curiosity is the secret weapon to get attention on social media. Be intriguing, 
but don’t tell everything. Curiosity keeps your audience watching your 
video till the end because they want to know what’s coming next. 


You can for example share a benefit or a result you got from using your 
product, but don’t reveal the name of the product until the very end of the 
video. 


Or even better – they must opt-in to your email list or comment for more 
information. 


7. Use statistics  

Statistics may sound boring, but to start your video with a compelling 
statistic or fact that relates to your audience’s interests can work really well 
to get their attention. 


8. Quotation 

An inspirational quote from the right person can be a good way to connect 
with and get attention from your audience. 


9. Pain and desire  

Using statements with pain and desire you know your audience can relate to, 
can easily trigger their attention. State something they desire and reveal how 
to get the results they desire. And with pain - tell them how to avoid it. 
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However, be careful with how you use pain, because Facebook dislike 
negativity and your video ad may not be approved. 


10. Tips, Hacks and How-tos 

Tips, Hacks and “How To” videos are very effective if you can demonstrate 
the features of your product or if you want to teach your audience 
something. 
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6.   5 Types of offers that work well on Facebook 

When you’ve grabbed your viewer’s attention, it’s time to move on to the 
next step and present your compelling offer.   

However, since the vast majority of people are not on Facebook to buy 
things - they want to be social and entertained on Facebook - it’s in most 
cases not a good idea to try and sell something. At least not anything 
expensive. 


Instead, a much better idea is to offer a discount or a coupon or something 
for free. A low-priced product may also work. 


Here are 5 types of offers that work well on Facebook:  

1) Discount / Coupon 


An offer where you present a discount or coupon for your product or service 
works very well. 


In exchange for the discount or coupon, you’ll get their name and email. That 
makes it possible for you to continue to follow-up with them with other 
related offers, product information, company events etc. 


2) Lead Magnet or a “Bribe” 


To giveaway something for free is always popular. This can be a lead magnet 
or a “bribe” that’s related to what you sell. 


It can be a short ebook, report or cheatsheet with useful information for your 
target audience. It can also be a free trial of your product. 


You’ll get their name and email in exchange for the freebie and you can 
continue to follow-up with them to offer and sell other related offers. 
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3) Quiz  

A quiz will engage your audience and it will also help you to get to know 
more about their pains and desires. 


After they have answered a few questions, ask for their email address and 
say you’ll send the result to them per email. When you do, you can also offer 
them a product that’s perfect for them, based on the answers in the quiz! 


4) Free Shipping  

If you sell a low priced physical product, you’ll most likely sell more of it if 
you offer them free shipping of the product. 


(On the other hand - if your product is physical - you can also offer them a 
free trial of your product - but they have to pay for the shipping.)  


5) Webinar or Workshop  

It’s essential to build trust and a relationship with your prospects to 
transform them into customer and clients. An invitation to a free webinar or 
workshop are great options to accomplish this. 


Especially if you’re selling a more expensive product, then you must allow 
time for the prospects to get to know you before you can expect them to 
buy. 


7. Have a Call-To-Action (CTA)  

Make sure the end screen in your video has a strong Call-To-Action, such as:  
“Visit our site to learn more”,  “Purchase Now!”, “Get Access Now”.  


This helps your audience to take the next step, whether that is to visit a 
landing page or sales page, subscribe to your newsletter, or to buy your 
product. 
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The visual of your CTA, even if it’s featured in your description, can make a 
difference in the number of viewers who actually convert. 


After all, getting your viewers to do something is one of the main purposes of 
marketing. 

8. Know your goals and understand the video 
performance 

To analyze results and optimize for your next video, use “Facebook Insights”. 


You want to make sure that your video marketing strategy is working.


Facebook provides metrics like minutes viewed, video views, and average 
watch time, which can provide great insights into which videos generated 
the most engagement with your viewers. 


You can see these metrics by clicking on any videos in the “Videos” tab of 
your Facebook Page Insights. 


Some of the metrics you should look at include: 


• Video Average Watch Time: The graph will show you the point at 
which the audience dropped off. Looking at that point to understand 
what made people stop watching might help you in creating better 
content.


• 10-Second Views: This is the number of people who have watched 
your video for 10 seconds (or to completion if your video is less than 10 
seconds).


• Post Engagement: This section will tell you the reach of your video 
and the engagement it has received. 


 

With this data, you can now re-target viewers who have watched or 
engaged with your videos with Facebook ads! 
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Video creation made EASY  

I’m sure you’re convinced by now that videos on Facebook (or any platform) 
are very powerful. 


If you want to be able to create professional looking videos and video ads  
fast and easy you have to check this out: 


=> Video Creation System 


You can even TEST this system for FREE if you click the link above!! 


And in case you don’t need a system to create videos fast and easy, here’s a 
cheatsheet for video SEO (search engine optimization). 


=> Video SEO 


Don’t hesitate to contact me if you have any questions: 
contact@ckMarketingOnline.com 


For more tips about online marketing tools and resources, visit: 


=> https://www.go.ckMarketingOnline.com/recommended/


…and let’s connect on Social Media!  

Facebook: https://www.facebook.com/ckmarketingonline


Twitter: https://twitter.com/CarolineK_319


Pinterest: https://www.pinterest.com/ckmarketingonline/
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Good Luck & Best Wishes,  
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